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This presentation has been prepared by Animoca Brands Corporation Limited (ACN 122 921 813, “Animoca Brands” or the “Company”). It does not purport to contain all the 
information that a prospective investor may require in connection with any potential investment in the Company. You should not treat the contents of this presentation, or any 
information provided in connection with it, as financial advice, financial product advice or advice relating to legal, taxation or investment matters.

No representation or warranty (whether express or implied) is made by the Company or any of its officers, advisers, agents or employees as to the accuracy, completeness or 
reasonableness of the information, statements, opinions or matters (express or implied) arising out of, contained in or derived from this presentation or provided in connection with 
it, or any omission from this presentation, nor as to the attainability of any estimates, forecasts or projections set out in this presentation.

This presentation is provided expressly on the basis that you will carry out your own independent inquiries into the matters contained in the presentation and make your own 
independent decisions about the affairs, financial position or prospects of the Company. The Company reserves the right to update, amend or supplement the information at any 
time in its absolute discretion (without incurring any obligation to do so).

Neither the Company, nor its related bodies corporate, officers, their advisers, agents and employees accept any responsibility or liability to you or to any other person or entity 
arising out of this presentation including pursuant to the general law (whether for negligence, under statute or otherwise), or under the Australian Securities and Investments 
Commission Act 2001, Corporations Act 2001, Competition and Consumer Act 2010 or any corresponding provision of any Australian state or territory legislation (or the law of any 
similar legislation in any other jurisdiction), or similar provision under any applicable law. Any such responsibility or liability is, to the maximum extent permitted by law, expressly 
disclaimed and excluded.

Nothing in this material should be construed as either an offer to sell or a solicitation of an offer to buy or sell securities. It does not include all available information and should not 
be used in isolation as a basis to invest in the Company.

Future Matters

This presentation contains reference to certain intentions, expectations, future plans, strategy and prospects of the Company.

Those intentions, expectations, future plans, strategy and prospects may or may not be achieved. They are based on certain assumptions, which may not be met or on which views 
may differ and may be affected by known and unknown risks. The performance and operations of the Company may be influenced by a number of factors, many of which are outside 
the control of the Company. No representation or warranty, express or implied, is made by the Company, or any of its directors, officers, employees, advisers or agents that any 
intentions, expectations or plans will be achieved either totally or partially or that any particular rate of return will be achieved.

Given the risks and uncertainties that may cause the Company’s actual future results, performance or achievements to be materially different from those expected, planned or 
intended, recipients should not place undue reliance on these intentions, expectations, future plans, strategy and prospects. The Company does not warrant or represent that the 
actual results, performance or achievements will be as expected, planned or intended.
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ABOUT ANIMOCA BRANDS
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WHO IS ANIMOCA BRANDS HIGHLIGHTS
A company with various subsidiaries disrupting the $176 billion 
game business for world’s 3.2 billion gamers

Mission: deliver digital property rights for gamers and Internet 
users; create a new asset class; enable play-to-earn economies; 
build the open metaverse

Leader in the emerging market of digital decentralized assets

Partnered with some of the biggest brands in the world. Millions of 
monthly active users. Prolific investor in over 150 
NFT/metaverse companies

We are changing the way the world lives, works and plays

Animoca Brands ranked in FT’s High-Growth Companies Asia-Pacific,  compiled 
by the Financial Times, Nikkei Asia, and Statista for 2021

Recipient of Deloitte Technology Leadership award for outstanding growth and 
leadership

Ranked 5th and subsidiary The Sandbox ranked 13th on list of world’s top 50 
blockchain game companies, compiled by leading industry publication 
BlockchainGamer.Biz in collaboration with DAppRadar

Investments in various top 50 blockchain game companies. including Dapper Labs (#3), 
Sky Mavis (#6), WAX (#9), Experimental (#15), Decentraland (#18), and Lucid Sight (#23) 
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STARTING WITH PROPERTY RIGHTS FOR GAMERS

TRADING and VALUE

Blockchain-based gaming platforms can provide 
users with ultimate control over their digital 
assets. Players can buy and sell items freely 
without concern that a platform will close down 
or unilaterally change the value of in-game 
items.

CROSS-APPLICATION INTEROPERABILITY

Blockchain allows games to utilize shared 
assets. Items, characters, and other game 
elements can be used in other games that 
support their use. Game items no longer have 
to be confined to one narrow digital ecosystem,  
but can expand beyond their original use, 
thereby increasing in utility and potential value 
much like free trade has done to the global 
analog economy.

TRUE DIGITAL OWNERSHIP

Blockchain allows gamers to own their digital 
items, even when a game is shut down. On 
blockchain, every game item becomes a 
permanent asset, allowing gamers to decide 
how they want to trade, sell, or gift their items - 
thereby introducing real property rights for 
game items and consequently real economic 
value.

SECURE and IMMUTABLE

Blockchain allows digital game items to be 
easily tokenized and traded in primary and 
secondary markets. Items based on scarcity and 
demand usually invite fraud and theft, but these 
risks are minimised because blockchain is a 
secure distributed ledger with decentralized 
trust not owned by any single individual or 
organization. 

Source: Coinspeaker.com, hackernoon.com
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Hyper casual 
game platform

Marketplace for 
crypto & non-crypto collectibles

Blockchain play-to-earn 
metaverse Leading UGC open metaverse NFT solution provider

GAMEE is a social platform with more 
than 80 super casual games. Over 60M 
players have played its games

Among 10 global companies to pionneer 
Facebook Instant Games, first to launch 
games in Telegram and Viber apps

GAMEE’s Arc8 play-to-earn platform is 
one of the top 3 dapps (by users) on the 
Polygon blockchain

World’s largest assortment of digital 
collectibles licences and partnerships 
(over 325 brands) featuring the world’s 
top content owners

Quidd has issued over 2.1 billion 
individually serialized digital collectibles

REVV Motorsport is THE dominant 
racing metaverse. It leverages 
motorsport brands and games to 
popularize play-to-earn game 
economies, a revolution in gaming 
that empowers players with true 
digital ownership and total control 
over their game assets

REVV is the utility token of all games 
on the platform

Virtual world where players build, own 
and monetize voxel gaming 
experiences. 

A deeply immersive metaverse where 
virtual worlds/ games are created 
collaboratively without central authority

Consistently named one of the top 
metaverse offerings (by exposure and 
market cap)

First company to go to market with 
unique products in partnership with 
influencers and musicians and 
collaborations with gaming/ collectibles 
creators

Bondly brings authenticated digital-first 
goods to the market in music, 
entertainment, gaming and collectibles 
with services designed to support the 
entire blockchain ecosystem. 

KEY BUSINESS UNITS

 +40M
Downloads  7M

Unique users

And an average of 100,000 
monthly active users

Building a metaverse on top of 
successful mobile IP

5.2B
Games  played

30M registered users, average 
of 25min/user/day

US$9.2M
Revenue

REVV related revenue (as 
of 20 October 2021)  60+

projects

60+ projects under Bondly 
ecosystem, including chains, 
influencers, etc.
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https://dappradar.com/rankings/protocol/polygon
https://www.cnbctv18.com/cryptocurrency/from-sand-to-mana-heres-a-look-at-top-five-metaverse-coins-currently-11649042.htm
https://www.coingecko.com/en/categories/metaverse


Indie game developer Game & blockchain 
marketplace developer

Experts at world building 
games

Tower defense franchise 
transitioning to play-to-earn

Sport & gamified blockchain 
marketplace

Award-winning independent game 
studio. High-quality multi-platform 
games including Qbism, Siegecraft, 
Morphite, Projection: First Light, Storm 
Boy

Experience in PC, Mac, PlayStation 4, 
PlayStation 5, Xbox One, Xbox Series 
X|S, Switch, iOS, and Android, as well 
as expertise in Virtual Reality (VR)

Phantom Galaxies is Blowfish’s highly 
anticipated “AAA” blockchain game 
expected to launch in 2022

nWay is a game developer and 
publisher of high-quality AAA games on 
console, PC, and mobile platforms

nWay developers and executives have 
worked at major technology 
companies including Google, Tencent, 
Sony, Electronic Arts, Nintendo, 
LucasArts, Blizzard, Kabam, Nexon, and 
NCSoft

Independent mobile game company 
focused on world builder games, with a 
portfolio that includes The Sandbox, 
Peanuts: Snoopy’s Town Tale, Garfield: 
Survival of the Fattest, Goosebumps 
HorrorTown, and Addams Family 
Mystery Mansion

The Tower experiment is the creation 
of a system that maintains balance and 
equitability in a F2P mobile game while 
introducing blockchain features, 
including NFTs, DeFi, and governance. 

To accomplish this, we chose to 
convert one of our most successful 
mobile game franchises: the Crazy 
Kings games. Crazy Defense Heroes is 
currently the top  dapp (by users) on 
the Polygon blockchain

Lympo is building an extensive sports 
NFT ecosystem, including NFTs with IP 
rights of world-famous athletes, clubs, 
influencers, custom characters, and 
enthusiasts.

LMT is the main token for the whole 
ecosystem (starting with the NFT 
minting platform). The bridge to 
Binance Smart Chain will allow quick 
and inexpensive transactions.

For the title of Snoopy Town 
Tale alone

Successful LMT token offeringPOWER RANGERS: Legacy Wars - 
with over 50 million downloads

TOWER is the ERC-20 fungible 
utility token for the Crazy Kings 
game franchise

KEY BUSINESS UNITS

Developed 33 games that 
have been played by over 2.5 
million people 2.5M

Players  50M
Downloads

5.5M
Downloads  ERC 20  us$36M

LMT First Sale
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https://phantomgalaxies.com/
https://dappradar.com/rankings/protocol/polygon
https://dappradar.com/rankings/protocol/polygon


ANIMOCA BRANDS GROUP
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Q1-Q3 2021

● Bookings (a non-IFRS measure): A$184.4M (approx. US$141M)

● Other income: A$697.6M (approx. US$529.6M) including gains on investments and digital assets

● Cash balance: A$49.9 M (approx. US$35.9 million) and A$155.7M (approx. US$112.1M) of digital assets in 
BTC, ETH, USDC, BUSD, BNB, USDT 

● Other liquid digital assets: A$633.2M (approx. US$456.3M) including AXS, FLOW, and other tokens

● Reserves of digital assets  A$4.13B (US$2.9B) including the Animoca Brands tokens SAND, REVV, TOWER, GMEE, and LMT 

October-November 2021

● On 20 October 2021, the Company raised US$65M (approx. A$87.7M) at a pre-money valuation of 
US$2.2B

● At end of November 2021 the reserves of the Company’s digital assets were valued at A$22.57B 
(approx. US$15.87B)

● Shareholdings in over 150 companies such as Sky Mavis (Axie Infinity), Opensea, Dapper Labs (creators of 
NBA Top Shot) plus many others.

● Exponential adoption of NFTs 

● Increasing awareness of digital property 
rights

● Increase in blockchain gaming driven by 
expectation of gamers to own and 
control their assets

● Rise of play-to-earn and other GameFi

● Tokenization of ownership of physical 
assets

FINANCIAL DATA
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PERFORMANCE IN 2021

MARKET GROWTH FACTORS
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GAMES: A METAVERSE SYNERGY

Gamers understand cryptocurrency
• Virtual currencies have been used in video games for decades
• Gamers are well habituated to virtual/ currencies

○ “Gold farming” black market employed thousands
○ “eBaying” - players exchange virtual goods for real money

Games bigger than movies and North American sports combined
• The global games market was worth ~US$176 billion in 2021
• Still considered an immature segment, NFT games generated US$2.32B in 

Q3 2021

Blockchain has significant benefits for gamers
• Allows gamers to own their digital items (digital property rights) 

leading to a paradigm shift that traditional game companies are not 
prepared for

• Play-to-earn and other GameFi opportunities allow gamers to earn 
money by participating in gaming economies

Blockchain and cryptocurrencies enable game developers 
to increase revenue opportunities and user engagement

• In-app purchases

o Including subscriptions

• Advertising

Current Game 
Revenue Model

New Revenue Models 
with Blockchain

Animoca Brands leading the 
metaverse space
• Introducing blockchain to internationally well-known 

brands such as Formula 1, MotoGP, Formula E, The 
Walking Dead, Care Bears, and many more

• Original title The Sandbox recognized as one of the 
most important open metaverses, and its utility 
token SAND recognized as one of the most sought 
metaverse currencies

• REVV Motorsport leading racing metaverse with 
REVV Racing

• Sales of Digital Assets
○ Items
○ Land
○ Currency

• Transaction fees  based on  volume 
of digital items traded

• True economies being built on 
virtual grounds - participants have 
ownership and economic freedom

https://venturebeat.com/2021/12/16/blockchain-game-association-nft-games-generated-2-32b-in-q3/
https://venturebeat.com/2021/12/16/blockchain-game-association-nft-games-generated-2-32b-in-q3/


2021: THE YEAR OF THE NFT
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ANIMOCA BRANDS AT THE CENTER OF THE DIGITAL 
PROPERTY RIGHTS MOVEMENT

● Early adopter in blockchain gaming and NFT space, with 

existing successful metaverse offerings (The Sandbox, REVV 

Motorsport, GAMEE, QUIDD, TOWER and more)

● Largest network of partnerships with and investments in 

blockchain gaming companies

● Exposure to 3 of the top 4 NFT marketplaces (by volume) 

through investments in OpenSea, Sky Mavis (Axie Infinity) 

and Dapper Labs (NBA Top Shot)

NFT: PROPERTY FOR THE METAVERSE
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NFT MARKET OVERVIEW

● NFT market growth in 2020 and 2021 has been astronomical 

● OpenSea, the largest NFT marketplace, total volume for August  

2021 was US$3.4 billion

● NFTs registered $10.7 billion in trading volume in Q3 2021

● NFTs are the building blocks of the open metaverse

www.washingtonpost.com/technology/2021/08/30/what-is-the-metaverse/
https://www.reuters.com/technology/nft-sales-volume-surges-25-bln-2021-first-half-2021-07-05/

https://markets.businessinsider.com/news/currencies/nft-exchange-opensea-founders-billionaires-sales-transaction-surge-2021-11

Market Chain All-Time Trading Volume
(as at 20 December 2021)

1 OpenSea US$13.25B

2 Axie Infinity US$3.79B

3 CryptoPunks US$2.32B

4 NBA Top Shot US$750.44M

MULTIPLE EXAMPLES OF NFT MAINSTREAM ADOPTION

● Massive success of NBA Top Shot taking NFTs mainstream

● Christie’s hosted first NFT artwork auction for $69 million with 22 million viewers

● Republic Realm bought LAND in The Sandbox for a record US$4.3M 

● Visa purchased its first NFT, a CryptoPunk for approximately US$150k

● Steph Curry purchased a Bored Ape Yacht Club NFT for 55 ETH (~USD$155k)

● Bored Ape #8817 sold for $3.4 million at Sotheby’s in October 2021

● Budweiser purchased an NFT for US$25k

● Facebook, Epic, Microsoft and many others are positioning for the metaverse

https://markets.businessinsider.com/news/currencies/nft-exchange-opensea-founders-billionaires-sales-transaction-surge-2021-11
https://www.washingtonpost.com/technology/2021/08/30/what-is-the-metaverse/
https://www.reuters.com/technology/nft-sales-volume-surges-25-bln-2021-first-half-2021-07-05/
https://twitter.com/ChristiesInc/status/1370132264030498827
https://markets.businessinsider.com/news/currencies/metaverse-property-sandbox-virtual-real-estate-deal-record-4-million-2021-11
https://metaverse.sothebys.com/natively-digital/lots/bored-ape-8817
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OWNING A PIECE OF THE METAVERSE

 Virtual Real-Estate

LANDs are a primary 
gateway to 
ownership 

in the metaverse

166,464
LANDsBUY LAND

Source:www.sandbox.game/map

Adrian Cheng
CEO of New World 

Development

Snoop Dogg
Rapper, songwriter, 

entrepreneur

Steve Aoki
DJ, record producer, 

record executive



PLAY-TO-EARN

● Brock makes US$780 to US$3,900 during 
competition weeks in F1 Delta Time.

● Brock gained more than 3x since September 2020 
in spite of recent selldown.

● Brock spent between US$7,800 to US$11,630 in the 
game.

● He is making a profit: he cashed out $17,000 from 
his Revv stash in May 2021 to make a deposit on 
their new house. That still leaves Brock with over 
US$25,590 worth of earnings, comprising his 
remaining Revv and in-game assets such as cars, 
drivers, parts, and memorabilia, which he could 
potentially liquidate. 

14
source: https://www.techinasia.com/3900-week-racing-cars-blockchain-game, https://twitter.com/PlayToEarn/status/1399785989455949825?s=20

https://www.techinasia.com/3900-week-racing-cars-blockchain-game
https://twitter.com/PlayToEarn/status/1399785989455949825?s=20


GLOBAL IMPACT

The NFT Game That Makes Cents for Filipinos During COVID

Source: Coindesk, 26 August 2020
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https://www.coindesk.com/nft-game-filipinos-covid
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IMPACT



DATA: THE MOST VALUABLE OF RESOURCES
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DATA CREATES VALUABLE NETWORK EFFECTS
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YOU 
AS THE 

RESOURCE
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OPEN DIGITAL ASSETS = YOUR DIGITAL PROPERTY

WHAT ARE OPEN DIGITAL ASSETS UNIQUE FEATURES PLATFORMS

Open digital assets are like open source assets that 
users can add layers on top, e.g their own story, 
value, assets.

NFTs have grown significantly in popularity in 
recent years as they:

● provide a certificate of authenticity.
● register transactions on blockchain and 

provide a permanent and transparent 
record of each purchase and proof of 
ownership. 

Several emerging platforms including 
Nifty Gateway and MakersPlace have 
been providing marketplaces on which 
digital goods can be offered and sold. 
Anyone can go online and verify who 
owns a specific NFT.

USER STORY

ASSET

VALUE

OTHERS

Open digital assets
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TRUE OWNERSHIP OF ASSETS IS A PLATFORM

Open digital assets can be the center of the experience. For example, different services can be added to a car regardless of the car manufacturer

WHAT ARE OPEN DIGITAL ASSETS UNIQUE FEATURES PLATFORMS

Open digital assets are like open source assets that 
users can add layers on top, e.g their own story, 
value, assets.

NFTs have grown significantly in popularity in 
recent years as they:

● provide a certificate of authenticity.
● register transactions on blockchain and 

provide a permanent and transparent record 
of each purchase and proof of ownership. 

Several emerging platforms including 
Nifty Gateway and MakersPlace have 
been providing marketplaces on which 
digital goods can be offered and sold. 
Anyone can go online and verify who 
owns a specific NFT.

source: Ferrari Mythos

Change driver

Change color/ paint job

Change Seats

Change wheels



INTEROPERABILITY MAKES NETWORKS MORE VALUABLE
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Cross-application interoperability refers to the capacity of games to utilize a shared asset  

TRADITIONAL CLOSED LOOP MODEL DECENTRALIZED NETWORKS ENABLE INTEROPERABILITY

User transactions are merely license agreements: a right to use items within, 
(and only within) the context of the original game. This forms a closed loop 
between player and developer.

SOLUTION: players are able to leverage assets that are stored on blockchain in 
multiple games. Decentralized networks foster an open economy in which 
assets are able to have uses cases from one game to another.

PROBLEM: As long as assets are bound to one server, their value hinges on a 
single use case - the original game. The traditional centralized game model 
traps players by forcing them to sink costs in the platform.

Assets are no longer constrained to a single ecosystem.

If a blockchain game shuts down, player assets are not lost. Players can still use 
assets in other supporting games and can continue to trade them on 
decentralized marketplaces. 

SILOED DATABASES CONFINE ASSETS TO THEIR NATIVE ECOSYSTEM

SEPARATE ASSET RECORDS 
AND REGULATIONS

Game A Game B

GAME A GAME B GAME C

NFTs PROMISE TO SET THIS BOLD NEW STANDARD 
FOR CROSS-APPLICATION SUPPORT

A DECENTRALIZED MODEL FACILITATES  XCH. BETWEEN GAME ECOSYSTEMS



Parent Chain Country A

23

CHAIN / DIGITAL ASSET INTEROPERABILITY = FREE & GLOBAL TRADE 

Deposit Bridge

2-Way Peg 
& Checkpoint

Deposit Bridge

Side Chain / Nth Other Chains

Locked ETH

Locked Side Chain Tokens

Funds Locked Funds 
Unlocked

Side Chain Tokens
Unlocked Locked

... ...

...

All ether (ETH) exists on the Ethereum chain. When moved to a L2, the ETH is 
locked into an escrow contract on the Ethereum chain, and the L2 chain will mint a 
corresponding amount of ETH based on locked amount in the escrow contract. 

Country B / other countries

GDP / economy from Country A

GDP / economy from Country B

Goods

... ...

● Each blockchain is like a country that produces different kinds of goods.
● Chain interoperability is like free trade that allow others to tap into each 

other’s  GDP/economy
● We can learn from how China rose to become an export powerhouse: its 

economy was upgraded by opening up to the world and to other economies. 

Goods

......

v.s
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GLOBAL GDP AFTER CHINA ENTRY

The global GDP increased from around US$25 trillion in the 
1990s to US$87.5 trillion in 2019. 

In 2020, global GDP amounted to about US$84.54 trillion.

China was the country with the 2nd highest gross domestic 
product in 2020, at about $US14.72 trillion, 18.33% share of 
global GDP adjusted for PPP.

 $87.5 T
Global GDT

2 intertwined events made China a manufacturing powerhouse

1.) In the mid-1990s, advancements in transport logistics and IT 
technologies enabled the fragmentation of production across the 
globe. GVCs scoured the globe seeking reliable low-cost partners to 
allow them to scale up operations.

2.) China’s accession to the WTO in 2001 enabled China to dramatically 
expand its exports to the rest of the world.

Source: unctad.org/news/china-rise-trade-titan

GDP at current prices from 1985 to 2026

China joined 
WTO



2014 2015 2016 2017 2018 2019

1.82 1.82
2.08 2.21 2.47 2.60

2020 2021

1.96

2.73

This represent more than double the revenue generated
 in the second largest region, North America (2018) 

 1.48 b
gamers

Asia Pacific

The world

 $71.4B
revenue

The video gaming industry is huge and shows no signs of slowing down. 
While there were about 2.3 billion video gamers across the world in 
2019, this figure has now exceed 3.2 billion gamers.

 X2
North America

 3.24 b
gamers

There were about
 3.2 billion video gamers 
across the world in 2021

 66%
of  population

Gamers accounted for 
66% of the general U.S. 

population, up from 
58% just 5 years earlier

 45%
are females

 Female gamers made up 
45% of the U.S. gaming 

population in 2021, 
up from 41% in 2020

United States 

Source: Statista.com 2018, 2021

3.2 BILLION GAMERS
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Animoca Brands 
ecosystem

VAST NETWORK OF THE ANIMOCA BRANDS ECOSYSTEM AND PORTFOLIO 
COMPANIES

MARKET PENETRATION
Partnerships that lead to increase in promotion and distribution support

MARKET DEVELOPMENT
Increase sales of existing products on previously unexplored markets and different 
customer segments

PRODUCT DEVELOPMENT
Facilitate acquisition of rights to produce someone else's product. Joint development 
with companies who have access to distribution channels or brands
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SHARED NETWORK EFFECT OF ANIMOCA BRANDS

Growing Assets (NFTs)

Portfolio companies

Gaming/ 
esport/ 

Play-to-Earn Metaverse Art

Marketplace Defi/Wallet Infrastructure

Building the open metaverse one investment at a time

Aurory

Open 
Metaverse

WILDE
R 

WORLD

MonoxSwap

Blockchain 
Gaming

Esport

Guild

Metaverse

Art
Marketplace

DeFi

Cryptowallet
Others

Infrastructure

Ca
la
xy

Jenny

https://www.atarichain.com/
https://alienworlds.io/
https://brightstar.studio/
https://axieinfinity.com/?__cf_chl_managed_tk__=ab5c5728d25b2ad61f0a9e9f71f241cb58480048-1626331438-0-AVr7HB8ATZonQCel37GY0ltHOaMr4dVRsP9-kl3CG5Gn-iua-nicHI24TiyzArVeq0auB5r12-kcGsD4djhb9d69ZxIpQP4L0hkCkPbc3Vx8b5DxU7Dhv8oyjYwW89rcSKqUCmn3TfXjf3UI_dyhlhdF_kQtrgy3zvT97BEQJwUg-caA2HRq0JqFnulz1rCgskc-6qrtn3dXcqUzGjO9wDCKekD-KMTwQQeQQtc8Wlg8ZhyWy23pueGTrHTSFKWf8exDgy09ZZF_NiOTA7PuV0v8NAMllv8MXe41whF8feAktKV8agdHqFp1qAYqzhOs5qBvno1Nl1FggJcGzXtbpOBIs8TlYGj0R_uERKagxTvC0Pn_3xnoiiDy1ghfGX9t34NpLsLzHWyfpOPWK9cseNda0CCiuQSvLZiSPZEL-ntEuNoDrym2-LQOkiTN_b7cdmYGlJ_ghkL1fz4RPidQUgtHLvEJCAkU9b2oxnhZ3oM72BZPTdEpUtHYoJRxnanzHRtIjimlS9jUx9sYlhidVciFMi9v4fFk_BQHcyMysv0Ix30CKCGpKMueOgirOVkQKEnYjMeUOwXpV8QZFIJsdvklouGepXeVzyDC_ciwPwfAcpa_PPO9o1U33Y96qwy0JQKEF4Dr0ljX5Tlnpo_JekloNgpc-HFfPhlAVBEx2aU_
https://auroryproject.medium.com/
https://auroryproject.medium.com/
https://www.mlbcryptobaseball.com/
https://www.thecryptoprophecies.com/
https://chainguardians.io/
https://www.dapperlabs.com/
https://en.cryptospells.jp/
https://www.icandy.io/
https://epik.gg/
https://decentraland.org/
https://derace.io/
https://cryptowars.jp/
https://mydefipet.com/
https://lympo.io/lmt/
https://realis.network/
https://revvmotorsport.com/
https://nine-chronicles.com/
https://skymavis.com/
https://splinterlands.com/
https://tokenplay.app/
https://www.sandbox.game/en/
https://www.azarus.io/
https://www.veloce.gg/
https://communitygaming.io/
http://token.gamee.com
https://yieldguild.io/
https://decentraland.org/
https://www.wilderworld.com/
https://www.wilderworld.com/
https://www.bnv.me/
https://www.upland.me/
https://www.conceptarthouse.com/
https://www.blank.art/
https://nftfi.com/
https://superfarm.com/
https://levana.finance/
https://staderlabs.com/
https://defiland.app/
https://pawnfi.com/
https://claystack.com/
https://monox.finance/
https://monox.finance/
https://www.harmony.one/
https://www.cudos.org/
https://blocto.portto.io/en/
https://www.ost.com/
https://polygon.technology/
https://www.immutable.com/
https://hedera.com/
https://nakji.network/
https://unique.network/
https://portto.io/
https://www.bitski.com/
https://www.safepal.io/sfp
https://www.xdefi.io/
https://like.co/
https://tokenplay.app/
https://www.dapp.com/
https://mintable.app/
https://klktn.com/
https://www.calaxy.com/
https://www.calaxy.com/
https://www.metaplex.com/
https://playgroundapp.com/
https://only1.io/
https://smartapp.co.jp/en/
https://opensea.io/
https://on.wax.io/wax-io/
https://sweet.io/
https://vera.financial/
https://www.unic.ly/
https://www.thirdverse.io/en/
https://thetanarena.com/
https://staratlas.com/
https://bcmhunt.com/
https://mymasterwar.com/
https://www.genopets.me/
https://www.jambb.com/
https://www.renft.io/
https://www.bloktopia.com/
https://www.dehorizon.fun/
https://www.kikitrade.com/
https://www.highstreet.market/
https://expopulus.com/


UNICORN NFT FOR SHAREHOLDERS

Shareholders of Animoca Brands may claim 
a special REVV Racing “Monoceros” NFT

We invite shareholders to claims a special limited edition NFT uniquely 
designed to commemorate the occasion of Animoca Brands achieving a 
valuation of US$1 billion. 

The REVV Racing Monoceros car NFT is available exclusively to 
shareholders of Animoca Brands.

How to claim your Monoceros NFT:

1. Install and create a MetaMask wallet if you don’t have one 
(instructions here)

2. Complete the information collection form at 
https://forms.gle/i7BdCDCvKznFN4hy5

3. The NFT will be delivered to approved wallets in early 2022
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THANK YOU FOR YOUR SUPPORT!

https://docs.google.com/document/d/1mQh-5kT-eLGcYCXoSsEFV0C_4c7CeXfpG1oiqsytHMQ
https://forms.gle/i7BdCDCvKznFN4hy5

